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Brand essence
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Why

Convergence addresses the urgent need for transdisciplinary 
solutions to complex societal challenges.

How

Creating a research and innovation ecosystem involving academia, 
government, private sector and NGO's.

What

Cutting acros discipliary and instutional boundaries to  
facilitate innovation and tackle problems.

Golden Circle
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Connecting 
Convergence brings together knowledge from different 
disciplines and institutions. We can only face the major 
societal issues of today and tomorrow if academia, 
governments, NGO’s and the private sector join forces.  
Let’s cross the boundaries of α, β and γ and start  
working together.

Brand values

Innovative
 
Convergence aims to create a new ecosystem that faces 
societal problems in an innovate and smart way. By 
combining knowledge and skills from different areas we 
look beyond our own specialties. We are here to build a 
transdisciplinary way of using science for the good.

Curious 
Convergence is always looking for new ideas and methods. 
With our curious mindset we aim to create a new approach 
not only by collaborating, but also by sharing knowledge 
with the world. Our curiosity creates a new way of tackling 
todays and tomorrows problems.

Powerfull 
We at Convergence are here to bring new and fresh 
perspectives. We break down the walls between alpha,  
bèta and gamma. We work with professional and reliable 
people and partners. Let’s bring some power and  
innovation to science.
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Crossing Boundaries

Pay-off

The urgent and complex societal challenges of our time call  
for convergence; the crossing of boundaries between institutes 
and disciplines to create new perspectives and solutions.  
For this reason, TU Delft, Erasmus MC and Erasmus University 
Rotterdam are joining forces in the Convergence.

Boilerplate



Brand guidelines
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Main brand
Logo and pay-off 
ConvergenceThe logo is an important element of the entire identity of Convergence. The logo consists  

of two parts: text and a graphic shape which is inspired by converging TU Delft, Erasmus MC 
and Erasmus University into a cloud crossing boundaries. 
 
Convergence is a brand with several themes. In this guide all logos and themes are displayed. 
All the different versions of the logos can be found in the logo set. Which contains versions 
for both online (colour profile RGB) and offline (colour profile CMYK) use.

Logo 
Convergence



Brand GuideConvergence P. 9

Founders logos

Convergence is a collobaration by the institutions TU Delft, Erasmus MC and Erasmus 
University Rotterdam and therefor it is a not a brand that stands on its own. Thereby there  
are rules for using the main brand and brand themes in combination with the founders logos. 

• �If the Convergence logo or a theme logo is used, the united founders logos must be placed 
on the same page or frame. 

• �We always keep the same order for the logos: TU Delft, Erasmus MC and Erasmus University 
Rotterdam.

• �When we use the logos of the three institutions, please use the versions with black overlay.
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Brand themes

Logo
Resilient Delta

Logo with pay-off
Resilient Delta 
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Brand themes

Logo
Health & Technology

Logo with pay-off
Health & Technology
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Brand themes

Logo
AI, Data & Digitalisation
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Brand themes

Logo
Pandemic and Disaster Preparedness Center (PDPC)

Logo with pay-off
Pandemic and Disaster Preparedness Center (PDPC)
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Brand themes

Logo
Healthy Start

Logo with pay-off
Healthy Start
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Visual elements
The visual appearance is a translation of the tree main partners. It is flexible and the alliance can 
grow or adapt. We use the visual elements for design purposes. Two types of clouds have been 
designed. These clouds can be used for empty space and for recognition of the brand identity.
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Colours
The primary colours are used for most means. The background is white and the text is black. 
When a secondary colour or an image is used as background we use a white text.

The secondary colours are mostly used in the visual elements but can also feature as accent 
colours or call to actions.

Primary

Secondary
Digital

Secondary
Print

RGB
4 / 59/ 203

#043BCB

RGB
0 / 255 / 166

#00FFA6

RGB
82 / 212 / 252

#52D4FC

CMYK
70 / 0 / 54 / 0

CMYK
65 / 0 / 0 / 0

CMYK
100 / 74 / 0 / 0

RGB
237 / 245 / 251

#EDF5FB

CMYK
11 / 2 / 2 / 0

RGB
0 / 0 / 0

#000000

CMYK
0 / 0 / 0 / 100

RGB
255 / 255 / 255

#FFFFFF

CMYK
0 / 0 / 0 / 0
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AaBbCcDdEeFfGgHhIiJjKkLlMm
NnOoPpSsRrUuTtVvWwXxYyZz 
0123456789

TT Commons - Demi Bold | Header & intro

AaBbCcDdEeFfGgHhIiJjKkLlMm
NnOoPpSsTtRrUuVvWwXxYyZz
0123456789

TT Commons - Book | Headings & body text

Typography
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Website
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Powerpoint
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Print
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